
Graham Holdings aims to be a responsible corporate citizen, 
and there are many ways we contribute to and serve the 
communities in which we do business.

The Company has a long history of investing in the communities 
it serves. In addition to philanthropy managed at the corporate 
level, the Company’s businesses engage in charitable works, 
community and civic activities, and volunteer projects in the 
communities they serve. While the Company’s businesses 
operate in a variety of industries in markets around the world, 
the Company is unified in its connection to the places where its 
teams live and work.

In 2023, the Corporate office provided approximately 
$1.4 million in financial support to 77 non-profit and civic 
organizations in the areas of education, health and human 
services, civics and community, and culture and art. Corporate 
philanthropy is primarily focused on providing resources, 
access and services to the most underserved members of the 
community. The Company has forged deep relationships with 
its partners in service and philanthropy, and it works closely in 
collaboration with them to support their very important work.

Graham Holdings is also committed to supporting our 
employees in their times of need, as well as in their 
philanthropic endeavors. The Company has an Emergency 
Fund for eligible employees facing financial hardship as well as 
a Matching Gifts program in which eligible employees can seek 
a company contribution towards charitable organizations the 
employee supports financially.  

The service-oriented nature of the Company’s businesses, 
along with its core values, enables its businesses to 
authentically engage in service through its normal business 
activities. For example, at the education segment, Kaplan is 
the primary donor and supporter of The Kaplan Educational 
Foundation (KEF), an independent public charity founded 
by Kaplan executives to help promote equity through higher 
education. The program has provided academic, financial, 
and social support to low-income underserved students 
working with the City University of New York (CUNY) and 
other community colleges in the New York area, to help high-
achieving, underrepresented community college students 

prepare for, gain acceptance to, pay for, and succeed at top four 
year institutions such as Stanford University, Yale University, 
Brown University, Morehouse College, Smith College, and 
numerous others. The Foundation relies on Kaplan grants, 
in-kind service, donations from the Kaplan community, and 
volunteers from Kaplan’s employee base. A number of KEF 
alumni have been hired by Kaplan as full-time employees or 
served as interns at Kaplan over the years; and many have 
secured employment post-graduation with Fortune 500 and 
multinational corporations.

Additionally at Kaplan, through a partnership with ACT, Inc., 
maker of the ACT® college admissions test, Kaplan provides 
free ACT prep for low-income students. In 2023, Kaplan 
enrolled approximately 150,000 students who qualified as 
such—according to eligibility in ACT’s fee waiver program—
delivering over $17 million in free ACT prep to low-income 
students.

In the U.K., Kaplan Financial UK supports RefuAid, a charitable 
fund in the U.K. that helps refugees with language tuition, 
education, finance, or meaningful employment, by providing 
free accountancy and English language training to enable 
them to get their professional qualification and find work in 
accounting. Additionally, at Kaplan International Pathways, 
Kaplan provides funding support for Plan International U.K., 
a development and humanitarian organization that advances 
children’s rights and equality for girls, through three programs 
across sub-Saharan Africa: supporting 1,000 girls, aged 9–16, 
across 16 schools in Senegal in improving their education, 
giving 483 young women in Sierra Leone the chance to 
become teachers, and working with communities across 11 
Zimbabwean districts to offer a way back into education for 
16,500 out-of-school girls.

At Graham Media Group (GMG), its television stations and 
their employees are committed to their local communities by 
providing educational, public affairs and special broadcasts 
addressing current affairs and issues related to their 
communities. Additionally, each media hub elevates the work of 
several non-profit and community organizations by spotlighting 
their work in the community, hosting community forums to 
voice and address community concerns, volunteering at local 
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classrooms to conduct science experiments and partnering 
with local organizations to assist people who have been 
impacted by natural disasters. For example, stations WJXT and 
WCWJ in Jacksonville, FL promoted awareness of a variety 
of community issues and related fund-raising events, such as 
the Wolfson Children’s Challenge to raise funds and provide 
awareness of services for students who are deaf or hard of 
hearing; the Annual Kilwins Jacksonville Ice Cream Run in 
which 725 runners raised over $100,000 in funds to help 
families in need; the Walk to Defeat ALS to raise awareness of 
ALS which raised over $181,000 to help support people in the 
community with ALS; Kick for the Kids—a back to school shoe 
drive for children in need at which 1,004 students received 
new shoes for school; and, Wreaths Across America whereby 
employees volunteered at Jacksonville National Cemetery and 
laid 200 wreaths on the headstones of fallen soldiers. At station 
WDIV, the station sponsored BookStock—a used book and 

media sale that raised over $2 million for education and literacy 
programs in the Metro Detroit area. Station WDIV also teamed 
up with the U.S. Marine Corp to sponsor two Toys for Tots 
drives to help collect toys for underprivileged children in the 
Metro Detroit area. Each year WDIV partners with DTE Energy 
for a “Gift of Warmth Telethon” to raise money for the Heat 
and Warmth Fund. “THAW” helps neighbors in an energy crisis 
pay their utility bills. Neighbors include seniors, unemployed, 
underemployed and people with disabilities. This annual 
telethon raises over $1 million dollars each year.

At the Company’s healthcare segment, Graham Healthcare 
Group (GHG) partners with We Honor Veterans to serve 
the unique hospice needs of veterans and their families. 
Additionally, GHG is proud to be a regional corporate sponsor 
for the Walk to End Alzheimer’s, a disease that directly impacts 
many of the communities and patients that GHG serves. 


